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Determination afargetmarket
and needs
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A ppl yi MagketihghMed O h
A Definecompetitive advantagd 0 b e n

Yourself as product
APositioning

e f

(Apply Promotional tools |
A Social networking

it ASocial marketing

ADirect marketing
ABBJ Services
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Followup!

Verbal/Nonverbal
EXxXpressione

Proactivee f f or t é

Sell a product/servicé® US!
A Features/benefits
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(ARoadmap
AConcerted effort
AStrategy and tactics
AOutline/template
ALinear progression
AGoals and benchmarks
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i Planning as deolbox
(Strategy)

A BBxJT@QkST&C'[iCS)
A Resume writing
A Practice Interviewing
A Networking
A Counseling
A Committees
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4 What companies do:

Annual Marketing Plan
and Budget

Classic format

A Executive Summary
A Market Analysis

A SWOT

A Marketing Mix

A Marketing Strategy
A Sales Strategy

A Communications
Strategy

A Benchmarks




BBJ PERSONAL MARKETING PLAN
Topic Selectionsge Handoyts

o
i BBJ Personal Marketing
Planning Guide

o Top three: topics: per
module as selected by &
membership

oLong and sho

i Career Planning Outline

Combines elements of
corporate and career
planning
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Four Step

Pr ocess

Medule I YausAeeThbe Rraduct

Learn the Product You Are
Sellingd YOU

ASelf Assessment

AValue Statement/Competitive
Advantage/ Benefits

ASelf Branding Learn what you have
to offer

Creating
Value by

SWOT
Analysis

Defining Your
Skill Set

Create Your
Marketing
Messaged

Your Objective
Statement



BBJ PERSONAL MARKETING PLAN

Four Step Process
_

Medule li: DRevelepy¥YourCamminicatian-Sicategy

Develop Your

Elevator
Speech
Create Preparing
Your. For The
Positioning interview
Statement Process
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Define Your Target Market

Survey your Professional
Industry and Environment

Target Market
Research

Target Organizations

Establish Your Initial Target List & Key
Contacts

Promotional Tools

Networking
Contacts

Social Media

Video Resumes



