
BBJ NOTABLE AND QUOTABLE

òWhat is my next step?ó

òWhat am I going to do next week?ó

òHow do I differentiate myself?ó

òI need an overall game plan for my 
job search.ó
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BBJPERSONALMARKETING PLAN

From generic template to 
individualapplication

ÅUnemployed/employedFlexible

You òplan the work and 
work the planó

ÅActivity with purpose
Task-

specific



BBJ PERSONAL MARKETINGPLAN

We are all 
marketers 

Determination of targetmarket
and needs

Applying the òMarketing Mixó

ÅDefine competitive advantage (òbenefitó)

Marketing 
strategy

Yourself as product

ÅPositioning

Apply Promotional tools

ÅSocial networking

ÅSocial marketing

ÅDirect marketing

ÅBBJ Services



BBJ PERSONAL MARKETING (SALES)PLAN

We are all òSalespeople!ó

Sell a product/service ðUS!

ÅFeatures/benefits

Proactive Efforté

Verbal/Nonverbal 
Expressioné

Followup!



BBJ PERSONAL MARKETING PLAN

Career Management 
Toolbox and Job 

Search Tools

Corporate 
Business Plan 

tailored to your 
individual 

needs

ÅRoadmap

ÅConcerted effort

ÅStrategy and tactics

ÅOutline/template

ÅLinear progression

ÅGoals and benchmarks



BBJ PERSONAL MARKETING PLAN

Ã Planning as a Toolbox
(Strategy)

Ã BBJ Tools(Tactics)

ÄResume writing

ÄPractice Interviewing

ÄNetworking

ÄCounseling

ÄCommittees



BBJ PERSONAL MARKETING PLAN

Ã What companies do:

ÄAnnual Marketing Plan 
and Budget

ÄClassic format
ÂExecutive Summary

ÂMarket Analysis

ÂSWOT

ÂMarketing Mix

ÂMarketing Strategy

ÂSales Strategy

ÂCommunications 
Strategy

ÂBenchmarks



BBJ PERSONAL MARKETING PLAN

Topic Selection (see Handouts)

Ã BBJ Personal Marketing 
Planning Guide

Ä Top three topics per 
module as selected by 
membership

ÄòLong and short listó

Ã Career Planning Outline 

ÄCombines elements  of 
corporate and career 
planning 



BBJ PERSONAL MARKETING PLAN

Four Step Process (òModulesó)

Module I:  You Are The Product

Learn the Product You Are 
Selling ðYOU

ÅSelf Assessment

ÅValue Statement/Competitive 
Advantage/ Benefits 

ÅSelf Branding - Learn what you have 
to offer

Defining Your 
Skill Set

Create Your 
Marketing 
Message ð

Your Objective 
Statement

Creating 
Value by 

SWOT 
Analysis



BBJ PERSONAL MARKETING PLAN

Four Step Process (òModulesó)

Module II:  Develop Your Communication Strategy

Develop Your 
Elevator 
Speech

Preparing

For The 
interview 
Process

Create 
Your 

Positioning 
Statement



BBJ PERSONAL MARKETING PLAN

Four Step Process (òModulesó)

Step III: Your Marketing Strategy

Define Your Target Market

Survey your Professional 
Industry and Environment 

Target Market 
Research

Target Organizations 

Establish Your Initial Target List & Key 
Contacts

Promotional Tools

Networking 
Contacts 

Social Media

Video Resumes


